The purpose of this research is to present an economic model, utilizing multiple regression analysis, that examines the relationship between selected factors and the price of luxury suites for major North American sports facilities. Pricing data for luxury suites was collected from the Association of Luxury Suite Directors annual survey of sport facilities. The midpoint price of luxury suites was selected as the dependent variable for the regression equation. Ten explanatory demographic, economic, and league affiliation factors were incorporated into the pricing model. The sample size was 92 and the final regression equation had an R2 of .347. Factors such as stadium capacity, the number of facilities and teams in the metropolitan market, league affiliation of the facility's tenants, and the number of major corporations in the market were found to be significantly related to the midpoint price of luxury suites in major sports facilities.
The findings of this study may be useful to sport facility marketers who are attempting to determine the appropriate pricing structure for their luxury suites. The model may be used to estimate or predict the appropriate price that should be charged for luxury suites in a specific facility. Marketers may also use these findings to aid in determining if, based on the regression model, the current prices they are charging for their luxury suites are appropriate in comparison to the overall luxury suite market. Additionally, sport managers may be able to use a model such as this to help determine the number of suites to build in a given facility.
